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| FUNDING SCIENCE AND EXPLORATION

EXPLORERS
INNOVATORS
PHOTOGRAPHERS
FILMMAKERS
SCIENTISTS
ADVENTURERS
DREAMERS
STORYTELLERS



| Nat geo portfolio

fans/followers across all platforms
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| GENDER REVOLUTION

THE SHIFTING LANDSCAPE OF GENDER
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GENDER REVOLUTION: A JOURNEY WITH KATIE COURIC

@ Katie Couric

rif xR avas b B am i} Given the latest, it might be a good time to

: check out the documentary | did for
NATIONAL @NatGeo: #GenderRevolution - on iTunes,
Amazon & On Demand
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| SOCIAL LEADERSHIP

#1 MEDIA BRAND ON SOCIAL

345 MILLION+ FANS/FOLLOWERS GLOBALLY ACROSS ALL
PLATFORMS

23

6.0MM+ 14.7MM+

SUBSCRIBERS VIEWERS/MONTH

102.7MM+ 28.5MM+

FOLLOWERS FOLLOWERS

#1 Television brand #1 Media Brand #1 Media House #5 Media House Snapchat Discover
#2 Printed media brand launch partner
#2 Media House

#3 Media Brand
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Engaged
audiences
reward us with
their time

Great content
attracts
audiences
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| 27% OF SUR PROCEEDS

TO THE NON-PROFIT NATIONAL GEOGRAPHIC SOCIETY
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WE BELIEVE IN THE POWER OF SCIENCE, EXPLORATION,
AND STORYTELLING TO CHANGE THE WORLD.
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